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IƻƳŜ ŘŜƭƛǾŜǊȅ ǎŜǊǾƛŎŜǎΦ Ψ¦Ǝƭȅ ǾŜƎŜǘŀōƭŜǎΩΦ hǊƎŀƴƛŎ ōŀōȅ 
food.  Over the last two years, the demand for innovation 
and sustainability in the food and beverage industry has 
created huge opportunities.

Food Fw has been set up to spread the benefits of the new 
socio-economic, political and technology developments are 
opening up across the global food industry. 

We are a data-led service company, helping a network of 
firms to reduce waste, become more sustainable, increase 
supply chain efficiencies and ultimately grow their profits.

Reducing food loss and wasteis a great example of consumer 
demand, corporate sustainability commitments and investment 
opportunities lining up.  

Food waste innovation, to tackle the estimated $940 billion lost, is 
beginning to be funded by retailers, but opportunities in farms, 
ŦŀŎǘƻǊƛŜǎ ŀƴŘ ƭƻƎƛǎǘƛŎǎ ŀǊŜ ǊƛǇŜΦ  ¢ƘŀǘΩǎ ǿƘȅ ǘƘƛǎ ƛǎ ǘƘŜ ŦƻŎǳǎ ƻŦ ƻǳǊ 
first short film.

Meanwhile, others hotspots ςfrom renewable energy to 
sustainable packaging to ecological production etcςare large and 
growing.  Sign up at www.foodfw.comǘƻ ǎǘŀȅ ƛƴ ǘƘŜ ƭƻƻǇΧ   

Making food supply sustainable 
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Conrad Young, Founder, Food Forward Ltd  

https://youtu.be/V_W00G2o8oo
http://www.foodfw.com/


European food industry leaders boost
commitments to halving food waste by 2025

Dave Lewis and Mike Coupe 
CEOs of Tesco and J Sainsbury 

Conrad Young 
Managing Director, Food Fw

Emmanuel Faber 
CEO, Groupe Danone

Bertrand Swiderski
Sustainability Director, Carrefour 

Mike Barry 
Sustainable Business Director, M&S

Jeff Seabright
Chief Sustainability Officer, Unilever
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Industry challenges & innovator solutions
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Supply chain stages Retail Household Farm to consumer Farm to consumer

Location UK UK (town pilot) Pakistan Global

Product / process Store foodwaste Household food waste Milk valuechain Resourcesowned

Indicator +4% (2015-16) -22% 1.4% wasted  16% wasted

Drivers Breadwaste Weighing waste &
calculating £ cost

Processing losses, 
market returns

Portfolio changes, 
event execution

Innovators

Sources: Tesco; J Sainsbury; Nestlé/Deloitte; Danone Dairy.
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Where is supply chain investment growing?

What is your board's commitment to investment in 
SUSTAINABILITY in the upstream supply chain in 2017?

(Source: Food Fw / Consumer Goods Forum)
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Is your company committing resources to drive 
INNOVATION in the upstream supply chain in 2017?
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Food Fw platform sign -ups, event 
participants & engaged investors 

50+ Industry leaders

100+ Innovators 

10+ Investors
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